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Case Mix



Disclosure

• Received honoraria and/or participated in 

Advisory Board meetings:

• Johnson & Johnson / Ethicon

• Medtronic

• Eli Lilly

• Novo Nordisk

• Ezisurg Medical

• Vector Medical

• Algorithm











Social Media & MBS



. Social media (SM) use by metabolic and 

bariatric surgery (MBS) patients is very 

common

. Facebook is the most common platform 

used by MBS patients

. SM benefits include peer support and 

access to health information

. Possible downsides to SM include 

questionable accuracy of  information shared



• 293 Facebook pages and 122 Twitter 

accounts were analysed

• Accounts with commercial purposes 

presented the highest number of  followers

• The high number of  supporters this 

commercial content has, along with the 

relative lack of  followers in educational 

and support groups, could lead to 

undeliberate decisions in detriment of  the 

patients and their well-being





• 214 participants

• 12 weeks online social media-based, health care 

professional-led, educational and support 

program

• improvements were observed in most aspects of  

participants' adherence to postoperative 

recommendations and well-being

• Interactive health support on social media can 

positively enhance patient engagement, adherence 

to treatment recommendations, health outcomes, 

and overall well-being.



Social Media and MBS: Best Practice



In Summary

• Social media is a valuable and important tool for MBS and can help 

provide better patient care and grow a surgeon’s practice

• Social media remains underutilised in MBS

• The majority of  Social Media Content is commercial with limited 

educational value

• It is the responsibility of  the surgeon, medical societies and regulators 

to provide a non-biased, informative and useful content



Thank You!!
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