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Case Mix

Roux enY Gastric
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Revisional Surgery
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OVERVIEW OF SOCIAL MEDIA USE

HEADLNES FOR SOCIAL MEDIA ADOPTION AND USE (NOTE: USER IDENTITIES MAY NOT REPRESENT UNIQUE INDIVIDUALS)

NOTE: NOT COMPARABLE GLOBAL OVERVIEW

NUMBER OF SOCIAL
MEDIA USER IDENTITIES

QUARTER-ON-QUARTER CHANGE YEAR-ON-YEAR CHANGE IN WEEKLY TIME SPENT USING AVERAGE NUMBER OF SOCIAL
IN SOCIAL MEDIA USER IDENTITIES ~ SOCIAL MEDIA USER IDENTITIES ~ SOCIAL PLATFORMS (INC. VIDEQ)  PLATFORMS USED EACH MONTH

S5.41 +1.8% +4.7% 18H 46 M 6.84

BILLION +95 MILLION +241 MILLION YOY: +2.6% (+0.18)

SOCIAL MEDIA
USER IDENTITIES vs.
TOTAL POPULATION

iifi ibi o}

65.7% 88.9% 95.7% 45.4% 54.6%
O =

SOCIAL MEDIA USER
IDENTITIES AGED 18+ vs.
POPULATION AGED 18+

SOCIAL MEDIA USER
IDENTITIES vs. INDIVIDUALS
USING THE INTERNET

FEMALE SOCIAL MEDIA USER
IDENTITIES vs. TOTAL SOCIAL
MEDIA USER IDENTITIES

MALE SOCIAL MEDIA USER
IDENTITIES vs. TOTAL SOCIAL
MEDIA USER IDENTITIES
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SELF-DECLARED PLATFORM USE

PERCENTAGE OF INTERNET USERS AGED 16+ WHO SAY THAT THEY USED THE RESPECTIVE PLATFORM AT LEAST ONCE WITHIN THE PAST MONTH

GLOBAL OVERVIEW
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Why do people use social media?

38.3% of all internet users worldwide
use social media for work purposes

67%
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5.07 billion

active social media users globally
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Social Commerce Examples

$255.77 billion

projected global social media ad spend in 2028
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Social Media & MBS
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. Social media (SM) use by metabolic and XXVIIIIFSO
S - - World Congress
bariatric surgery (MBS) patients 1s very

9-12 September 2025
common Santiago, Chile

. FacebOOk iS the most Common platform > Surg Obes Relat Dis. 2025 Jul;21(7):838-847. doi: 10.1016/j.50ard.2024.12.022. Epub 2025 Jan 10.

Social media use among patients before and after

used by MBS patients metabolic and bariatric surgery: a systematic review

Afton M Koball 1, Elizabeth Dougherty 2, Taylor B Stanley 3, Gail A Kerver 4, Karen B Grothe 2,
Matthew M Clark *, Omar M Ghanem &, Christi A Patten ?, Sean Phelan 7, Scott G Engel 3

Affiliations 4 expand

. SM beneﬁts inClude peer Support aﬂd PMID: 39948008 PMCID: PMC12137012 (available on 2026-07-01)

DOI: 10.1016/j.s0ard.2024.12.022

access to health information

. Possible downsides to SM include
questionable accuracy of information shared
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* 293 Facebook pages and 122 Twitter XXVIIIFSO

World Congress

accounts were analysed 9-12 September 2025
Santiago, Chile

* Accounts with commercial purposes

Obesity Research & Clinical Practice 16 (2022) 158-162

Contents lists available at ScienceDirect

presented the highest number of followers

R i Obesity Research & Clinical Practice
&Sl

2 = o r
ELSEVIER journal homepage: www_alsevier.com/locatalorep

* The high number of supporters this

Bariatric surgery on social media: A cross-sectional study =

CommerCial Content has) along With the Juan Pablo Scarano Pereira ™ , Alessandro Martinino ' , Francesca Manicone", Maria

Luisa Scarano Pereira‘, Alvaro Iglesias Puzas®, Sjaak Pouwels ', Julio Mayol Martinez °

. France
Twessteden Hogpital, Doctor Destenloan 5, 5042 AD Titburg, The Netherlonds
idn Saniterin San Cordos, Feculted de Medicing, Universidod Compiutense de Maodrid, PL de Ramdn y Cajol, 5/n,

relative lack of followers in educational

and support groups, could lead to
undeliberate decisions in detriment of the

patients and their well-being
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* 214 participants

* 12 weeks online social media-based, health care
professional-led, educational and support
program

* improvements were observed 1in most aspects of
participants' adherence to postoperative
recommendations and well-being

* Interactive health support on social media can
postitively enhance patient engagement, adherence
to treatment recommendations, health outcomes,

and overall well-being.
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Observational Study

> A n nfor{’n 20 4 t

:952-964. doi: 70.1055/'a~2395—3357
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Social Media and MBS: Best Practice )
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In Summary

XXVIII IFSO
. o . World Congress
* Social media is a valuable and important tool for MBS and can help 2o
provide better patient care and grow a surgeon’s practice
* Social media remains underutilised in MBS
* The majority of Social Media Content is commercial with limited
educational value
* It is the responsibility of the surgeon, medical societies and regulators
to provide a non-biased, informative and useful content
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