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NO CONFLICTS OR DISCLOUSURE
BESIDES Bariatric Surgeon:

- MBA International Business

- General Management Postgrade

- CEO Aesthetic and Bariatric Services, Dominican Republic



Who in the audience is 
“INFLUENCER” ?



“Medical Influencer”
Who actively engages with their audience to impact their 

opinions, behaviors, or decisions.



SOCIAL MEDIA

2.9 billion (2004)

2.5 billion (2005)

2 billion (2009)

•In 2023, an estimated 4.9 billion

•2027: 5.85 billion users

•People in the U.S. have an average of 

7.1 social media accounts

•145 minutes on social media every day

•The most engaging is short-form videos

•Half of Millennials trust influencers’ 

product recommendations

•39% of social media users report that 

they are addicted to social media

•81% report that social media increases 

accountability for businesses

2.35 billion (2010)



Advantages:

1. Broad Reach.

2. Diverse Content.

3. Groups and Pages.

4. Advertising.

5. Events and Marketplace.

Disadvantages:

1. Decline in Younger Users.

2. Cluttered Interface.

3. Privacy Issues.

4. Negative Content.

5. Algorithmic Changes.



Advantages:

1. Visual Focus

2. Engagement. 

3. Targeted Audiences.

4. Creativity.

5. Influencer Marketing.

Disadvantages:

1. Limited Linking.

2. Privacy Concerns.

3. Image Pressure.

4. Algorithm Changes.

5. Shallow Content.



6 tips to become a Medical Influencer



1. Quality Content.

2. Consistency.

3. Engagement.

4. Use of Visuals.

5. Live Videos.

6. Facebook Groups.

7. Advertising.

1. Consistent Aesthetics.

2. Hashtags.

3. Engaging Captions.

4. Stories and Reels.

5. User-Generated Content.

6. Engagement with Others.

7. Consistent Posting.

8. Influencer Collaborations.

What you must know to improve it!



1. Liability and Legal Risks.

2. Misinterpretation of Information.

3. Emotional Toll.

4. Burnout and Overcommitment.

5. Harassment and Criticism.

6. Ethical Dilemmas.

7. Keeping Up with Information

8. Emotional Connection with Followers.

9. Filter Bubbles and Echo Chambers.

10. Impact on Professional Reputation.

11. Managing Time and Quality.

12. Mental Health Impact.

FYI:
“12 Lesser-known 
challenges of being a 
medical influencer”



PRIZES

Descripción



Grazie mille!

@DOCTORBARIATRICA

WWW.OBESIDADYBARIATRICA.COM

1-809-804-2053

http://WWW.OBESIDADYBARIATRICA.COM
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