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Reputation is an idle and most false imposition; 
oft got without merit and lost without 

deserving. 

William Shakespeare (Othello 2.3.266-268 



ETHICS

Ethics - signifies moral values
Medical ethics – moral principles for registered medical practitioners 
in their dealings with each other, their patients and state
Ethics Committee–primarily advisory. To guide, to give insight.



ETHICS:  Hypocratic OATH

• …I will apply, for the benefit of the sick, all measures [that] are 
required, avoiding those twin traps of overtreatment 
and therapeutic nihilism…

• …I will not be ashamed to say "I know not", nor will I fail to call 
in my colleagues when the skills of another are needed for a 
patient's recovery…

• …I will respect the privacy of my patients, for their problems 
are not disclosed to me that the world may know…

https://en.wikipedia.org/wiki/Therapeutic_nihilism


FOUR BASIC PRINCIPLES OF MEDICAL ETHICS

AUTONOMY: inform the patients and respect their decision.

BENEFICENCE: Act in the best interest of the patient. Surgeons 
rely on technology, from diathermy to the operating room lights. 
The conscientious surgeon should thus ensure that the 
equipment is functioning and reliable. 

NON MALEFICENCE: Ability of surgeon to exercise sound 
judgment and recognizing the limits of one’s professional 
competence 

JUSTICE:  Fairness and equality.



Social Media guidelines
• American College of Surgeons

• American Medical Association

• Uk General Medical Council

• Federation of Medical State Boards

• Australian Medical Association and New Zealand Medical Association

• Canadian Medical Association

• Canadian Federation of Medical Students

• British Medical Association

Janet Kung, Stephen Wgmore. How Surgeons should behave on social 
media. Surgery 2020

Doctors should behave the same in or out the social media

Hennessy et a. Social Media Guidelines a review for healthy professionals 
and Faculty Members. The Clinical Teacher 2019



Marketing in Social Media
Marketing has been forbidden for doctors until 1975 when 

the American Medical Association accepted it in the USA. 

Some physicians and non physicians stated that doctoring—

like any trade—would become better and cheaper if incited 

by competition. 

Physician advertising has neither augmented the quality or 

diminished the cost of health care.

Advertisement has eroded medical professionalism by 

denying doctors the right to enforce ethical boundaries 

between themselves and the ‘‘let the buyer beware’’ world of 

business.

TOMYCZ N D. J Med Ethics 2006

DELUSION



Advertising in Social Media
• The doctor/patient relationship, the cornerstone of 

medicine, is endangered as physicians continue to cast 

forth the self interested lure of advertisement.

• The only group that has always embrace how the market 

works were popularizers, alternative healers, and 

quacks.

• Medicine has in the past been regarded as the epitome 

of professions… professional behavior is internally 

anchored by enforced ethical principles… one 

individual in society who is not trying to sell you 

anything

TOMYCZ N D. J Med Ethics 2006



¿Do you trust a Salesman?

Crazy salesman



Advertising in Social Media

Although doctors certainly have financial interests in 

their work, advertising can make this interest so 

palpable and conspicuous that it may compromise 

the trust on which doctors and patients rely.

Physician advertising could manipulate the 

choice by presenting limited and biased information 

that aims to entice rather than inform.

TOMYCZ N D. J Med Ethics 2006



Peruvian Ethic Guidelines
Ethic Guidelines changed in 2023. Current version has 5 articles 

about Advertising (prior only 3)



Peruvian Ethic Guidelines



• So, what advertising is inappropriate?

- Any ad that is trying to sell you something.

- Any ad/ post that will expose patient’s privacy and confidenciality.

- Any ad that could create unrealistic expectations (before and after).

- Any ad that will expose human anatomy without educational purposes. 

Patients are not consumers in search of a 
commodity. 



¿Do you trust a Salesman?

Crazy salesman









Mother’s day

Before and after



Unrealistic expectation

Questionable Certification



Before and After
• If you do, emphasize the impact in 

the patient life, not in how the 
patient looks or how much weight 
the patient lost. 

• It should not be your only mean of 
communication.

• The patient can make a testimony 
by his/her initiative and tag you. 

In Peru it is forbidden. 



Picture or Video

• Before and After can be misleading and 
actually create unrealistic expectations: Not 
recommended. 

• Before and after pictures are shown when 
there are esthetic implications (visible 
tumors or cosmetic results).

• Otherwise these pictures are not that 
common in other diseases.

¿Are we creating more stigma to Obesity?



Live Surgeries
• Can potentially increase the risk of a 

procedure: Not recommended. 

• Surgeries performed even during 
educational meetings have higher 
morbidity and reoperations rate.

Garcia Ruiz A et al. Surg Obes Relat Dis 2018



Other questionable situations

• NOT RECOMMENDED: In the operating 
room, while operating or doing any 
procedure or in working areas/clinic.



• The board said in its notification to her that it had determined her “continued practice 
presents a danger of immediate and serious harm to the public”.

• She said she made social media videos because she loved teaching and wanted to 
explain cosmetic surgery to people outside of the medical field, according to the Times.

• “…But, as I stand here today, I see how many of those videos appeared silly and 
unprofessional...”



Other questionable situations
GI doctors dancing during a meeting





Other questionable situations

• Give away: No (it is 
another marketing 
hook)



Other questionable situations
Doctor answering questions with a CAT FILTER

Physician should act in social media in the same 
way they do it outside.

Physicians must recognize that actions online and content posted 
may negatively affect their reputations among patients and 
colleagues, may have consequences for their medical careers 
(particularly for physicians-in-training and medical students), and 
can undermine public trust in the medical profession

DIGITAL FOOTPRINT



Other questionable situations
Personal Life (drinking, partying, smoking, 
beach, pool, etc): avoid/ NO



What is the profile of these physicians

• Usually young surgeons. ( Great topic for Young IFSO).

• With or without bariatric surgery fellowship.

• Hospitals with low capacity for complications resolution.

• Almost 100% the advertising is for sleeve gastrectomy. 



OBESITY POLITICAL SITUATION
• In developing countries, where inappropriate advertising 

happens the most, Obesity is not cover by insurances or 
national health plans. 

• This constitutes an incentive and opportunity for physicians 
to reach for potential patients through advertising and profit 
from cash pay patients.

• This is a system with a PERVERSE INCENTIVE that can blind 
us. 

• Make no mistake, we all want to prosper. 
¿But at what cost?





Recommendations

• Read your ethics code.

• We need to stay connected and focus: talk with your 
marketing team and provide instructions.

• Question yourself about what you are sharing and beware 
that a new era is coming.

• It is a good time to think about it and share it with your 
colleagues, medical/surgical boards or any other authority.



Last thoughts

Lack of professionalism and poor judgement are 
usually related or attributed to disruptive behavior 
in the medical field. This can be use against you in a 
potential lawsuit of ethic complain. 

It is the responsibility of country/state medical 
board to protect the public from licensed medical 
practitioners.



Future Directions
• Organize meetings to discuss ethics in Social Media 

in your institution with your medical students, 
residents, fellows, etc.

• Evaluate the possibility of creating IFSO 
advertising/marketing guidelines. 

• I think we can be better for our patients. It will never 
be acceptable to chase clout at the expense of a 
patient safety or comfort. 
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