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It is an offence to:

• Use language or images that mislead 
• Unreasonable expectation of benefits of treatment
• Encourage health service that is not clinically 

indicated
• Claims not supported by evidence



Advertising is anything that promotes you or 
your practice or service

• Website
• Signage
• Brochures
• Print, radio, television



But also...…

• Social media posts
• Business cards
• Email signatures
• Letterheads
• Professional notices



Claims about skills

• Can’t claim you are the best or one of the 
best in your specialty

• Avoid comparisons between yourself and 
other healthcare providers



Testimonials

• You cannot use testimonials about clinical 
aspects of your care 

• Unedited, nonclinical testimonials are 
acceptable



Photographs and images

• Beware of before and after images
• Real patients that have undergone the 

procedure advertised
• Consent



Social media

• Can’t repost compliments
• Don’t encourage positive reviews
• Turn off comments? 



Rewards and inducements problematic

• Gift vouchers
• Discounts for referrals 

Discounts for treatment are allowed as 
long as full cost of treatment is advertised 
and T and C’s are clearly identified



You are responsible

• Check prior to publication
• Regular review



Advertising breaches can be costly

• AHPRA gives opportunity to correct 
• Persistent and repeated breaches prosecuted
• Penalties up to $60000 for individuals and 

$120000 for companies



Step 1: 
Understand 
your target 
audience



Step 2: Build 
your 

practice’s 
website



Step 3: 
Implement social 

media and 
targeted 

advertising 
campaigns



Step 4: Create 
engaging and 
informative 

content



Step 5: Live 
events



Thank you 
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