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Tiktok videos are viewed 1B+ times daily.



TikTok has 1B+ monthly active users globally.



The TikTok app has been downloaded 3.5B+ times.



TikTok is the most engaging social media platform, 
with an average engagement rate of 5.96%.



The average user session length on TikTok is 10.85 minutes.



37% of users discovered something on TikTok and 
immediately went to buy it.



70% of US teens use TikTok at least once a month.



TikTok was the top non-gaming app worldwide in 2022.



Founded 2005 2016

Origin Founded by three PayPal employees Launched by Chinese company ByteDance

Main audience All age groups Primarily younger audiences (teens and young adults)

Monetization Ad revenue, sponsorships, Super Chat Creator Fund, brand partnerships

Live Streaming Available Available

Algorithms Recommends based on watch history Driven by user interaction

Video Editing Features Basic Wide range, including effects and music

User Interaction Comments, likes, shares, subscribes Comments, likes, shares, follows

Content Variety Broad (e.g., vlogs, tutorials, films) Mostly short-form creative content
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